Figure 6.6   An Interactive Model for Integrating the Three Modes of Communication

	MODE
	CLASS 

ACTIVITIES
	PURPOSE
	DISCOURSE FORMAT

	Interpretive
	PREPARATION PHASE: Students 

preview the text, establish a purpose, predict meaning, activate background knowledge, preview unfamiliar content, anticipate new vocabulary and text language.

COMPREHENSION PHASE: Students skim for the gist, scan for specific information.

Students create a list of main ideas and match them to sections of text.

Students match main ideas to key details.
	Prepare students for the task

Pique student interest

Identify main ideas and details

Connect main ideas and details

Identify key discourse markers (word order, transitional words, parts of speech) and/or specific linguistic features

Acquire new information


	Authentic text—printed, video, audio, live broadcast

Story about real or imagined experience

Class story about common experience

Current events

Interdisciplinary content5

	Interpretive + Interpersonal


	INTERPRETATION PHASE: Students read/listen/view “between the lines.”

Students collaborate to identify the cultural products, practices, and perspectives found in the text.

Students ask each other questions about the content, inferences, and author intent/perspectives of the text.

Students share their opinions of and reactions to the text.
	Interpret the text

Discuss cultural products, practices, perspectives

Interpret inferences and share reactions
	Pair/Small group discussion, interviewing



	Presentational


	APPLICATION PHASE: Students create a written summary of text and/or design an oral/video presentation.

Students create a follow-up product such as a letter, advertisement, new beginning or ending for text, and/or visuals.
	Use new information to write a summary, complete a task, or create a product 
	Written/Oral summary of text

Product (visual, oral, written)

	Interpretive (revisited)


	EXTENSION PHASE: Students analyze features of two texts and compare content and organization.
	Compare text to another text (discourse, organization)
	Authentic text—printed, video, audio, live broadcast


Source: Shrum & Glisan, original material, 1994; modified, 2005

